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The following bibliography is the result of a broad-based literature search of dissertations, 
journal articles, conference papers, and other sources.  These references focus on the media 
response, public relations, corporate ethics, and crisis management aspects of the Exxon 
Valdez oil spill, and represent a variety of perspectives. 

This list is not comprehensive or all- inclusive. Researchers are encouraged to consult the other 
topic bibliographies on this web page, and search indexes available at their local library and web-
based search engines for more information. 

To obtain copies of these documents, contact your local librarian for assistance in locating these 
items in the library or through interlibrary loan. 
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